NAB Show 2018, Las Vegas, Mar. 22, 2018 (Booth #SU7102) – Verimatrix, a
specialist in securing and enhancing revenue for network-connected devices and
services, is bringing the benefits of cloud-based technology to the forefront of its
solution strategy at the NAB Show 2018. Video service operators are aware of the
CAPEX advantages that cloud-based solutions can offer, but may not be thinking of
virtualization as a core strategy to help grow their business. As cloud technologies,
workflows and experience mature across the video industry, the economic gains and
enhanced functionality become difficult to ignore. During the show, Verimatrix will
be illustrating how its revenue security and enhancement solutions are more
powerful when delivered and managed via the cloud, ultimately enabling video
service providers to be more competitive and profitable.
“Several trends are happening simultaneously that are pushing this transformation of
the video business, said Tom Munro, CEO of Verimatrix. “Video creation and
contribution workflows are reaching critical mass in the cloud. The scalability of ABR
video is proven and trusted. And now we are seeing more emphasis on operating
expenditures rather than capital investments as the economics of video consumption
continue to change. We are working with our customers to fulfill their needs for
cloud-based video delivery and distribution, while offering a comprehensive vision
and roadmap to make sure they stay ahead of the evolving landscape. At NAB, we
will show how all of our demonstrated solutions interoperate as a connected cloud
security platform with clear benefits for operators and content owners.”
At the show, Verimatrix will be announcing significant enhancements to
its Verspective™ Analytics solution suite, focused on providing business intelligence
insights with the newly updated Verspective™ Intelligence software as a service
(SaaS) solution. Verspective Intelligence enables video service providers to segment
and monitor their subscriber base in a more granular way to more effectively address
potential problems and uncover upsell opportunities in order to reduce churn and
increase APRU.
The company will be showcasing its federated rights management workflow solution
for distributing OTT content between content owners and video service providers. It
is a secure, hierarchical distribution method with a single point of integration for
operators and content owners. It streamlines security workflows with persistent
encryption, policy definition and enforcement, and automated consumption
reporting and analytics. Content providers are able to streamline distribution of

valuable content with little incremental effort as opposed to the friction and
inefficiencies that exist in today’s workflows.
In partnership with AWS Elemental, MultiRights™ OTT Plus will be on display to
demonstrate the cloud-based workflow of the integrated multi-DRM, watermarking
and analytics solution. Leveraging the Verimatrix Secure Cloud™ SaaS model, service
providers can deploy multi-screen premium video services with confidence, with the
assurance that their OTT monetization platform will adapt to changes in security
regimes while continuously enhancing the user experience. This demonstration will
be part of the AWS Elemental “treasure hunt” during NAB.
Verimatrix will also be featuring a demonstration of its awardwinning StreamMark™ server-side watermarking solution for premium over-the-top
(OTT) video services. Hosted in the AWS cloud, the solution is inherently DRMagnostic and is ideally suited for adaptive bitrate streaming (ABR) protocols such as
HTTP Live Streaming (HLS) and standard MPEG-DASH.
Verimatrix will be on hand to discuss its current internet of things (IoT) trial
deployment of Vtegrity™ with the Zigbee Alliance Compliance Blockchain, which is
an open platform for multiple compliance and regulatory organizations to provide
machine readable records that can be used to set access policies during device
onboarding by ecosystem operators.
Verimatrix thought leaders will also be featured as part of the NAB conference
program:
•

Don't Let Big Data Become a Massive Liability – Apr. 7, 10:40am, N260
As part of the new BEITC ENGAGE! electronic paper session, Tom Pollard, VP
of Product Management, will examine privacy regulations and shed light on
why operators need to be concerned about the integrity of source data
collected, which can be compromised in a number of different ways.

•

Getting to Know the Video Consumer – Apr. 9, 1:30pm, N256
R&D Engineer Madhu Ramiah will be presenting the results of a study that
analyzed video features using machine learning algorithms to potentially
predict specific demographic information about the consumer, without
requiring user input such as ratings. She will discuss how operators can offer
more tailored services through a more thorough and accurate understanding
of their subscribers.

Verimatrix will continue its support of the annual 4K 4Charity Fun Run on Apr. 10,
7:30am at Sunset Park as a sponsor and with a participating team. This year’s event
will benefit Girls Who Code, a national non-profit organization working to close the
gender gap in technology and change the image of what a programmer looks like

and does, and FIRST Nevada, a non-profit that provides STEAM educational
programs to K-12 students in Nevada with an emphasis on reaching a diverse
student population including at-risk children and youth.
For additional information about Verimatrix’s presence during the NAB Show 2018 or
to book an appointment, please visit www.verimatrix.com/events/nab-2018. Follow
the conversation at #NABShow.
About Verimatrix
Verimatrix specializes in securing and enhancing revenue for network-connected
devices and services around the world and is recognized as the global number one in
revenue security for IP-based video services. The award-winning and independently
audited Verimatrix Video Content Authority System (VCAS) family of solutions
enables next-generation video service providers to cost-effectively extend their
networks and enable new business models. The company has continued its technical
innovation by offering a comprehensive data collection platform, Verspective
Analytics, for automated system real-time quality of experience (QoE) optimization to
drive user engagement and content monetization, and data collection/analytics
and Vtegrity, advanced security that addresses IoT threats and service lifecycle
management.
Its unmatched partner ecosystem enables Verimatrix to provide unique business
value beyond security as service providers introduce new applications that leverage
the proliferation of connected devices. For more information, please
visit www.verimatrix.com, our Pay TV Views blog and follow
us @verimatrixinc, Facebook and LinkedIn to join the conversation.

